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Trustmarks?



Could we have a 
trustmark for digital 
products?



Current state of the market

● Ethical technologies find it hard to compete.

● Very fragmented marketplace around ethical 
technologies → lack of coordination.

● Lack of consumer awareness: both about 
concerns around technology and finding 
alternatives.



Advantages of trustmarks

● Helps customers better identify which tools handle 
their data responsibly, are cybersecure, etc. 

● Creates a market around ethical, value-driven tools. 

● Creates a shared set of standards for what “good” 
means. 



But there are also 
many open 
questions...



Is it possible to make a comprehensive, fit-
for-purpose trustmark?

● Diversity of tools and technologies. 

● Black-box tools

● Keeping up with developments...



Which metrics or values do we champion?



Is there sufficient appetite among 

consumers?



In conclusion: will trustmarks 
actually help bring us towards a 
more human-centric internet?


